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invigilator within the period of 5 minutes.

Afterwards, neither the Question Booklet will be

replaced nor any extra time will be given.

4. Read instructions given inside carefully.
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for the space allotted for the relevant entries, which may
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Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the
detailed instructions given therein.

AlT: I8 YT 1 4T (200) 37T 1§ TS TEH AW/ (4) TUS § | 3Nl IH EIed U9l % ST
31eT 2 T g N & AR T |
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SECTION -1
gueg -1

Note : This section consists two essay type questions of twenty (20) marks each, each to be

e

answered in about five hundred (500) words each. (2 x 20 = 40 Marks)
T GUS | AT 37 & g1 FaTeis U9 € | Tcdsh o1 S o °iel | (500) I1eal o
37T & | (2 X 20 = 40 37F)

Explain the concept and mechanics of collective bargaining.
ek TS bl Geheu=T ToT ShaTare i S HifT |
OR / J¥at

How are marketing practices changing due to increasing use of Internet as a medium
of marketing ?

fauur o U A1 % ®9 H T % agd §U SUANT o HRUT [qUuH FaeR Hd giErdd &
wE?
OR / 3rgat

Contrast the internal rate of return and net present value methods. Under what
circumstances may NPV and IRR give comparable and conflicting results ?

TfdtheT S 3R 3 (3T AR 3R) TAT Haet Idq= o (T 0 &ty i Joir sitsre |
uffeafedi & T O off qoT 31E 3R SR qoiTede qal WER [ feh S Y T € 9
OR / 3rgat

Critically evaluate the role of EXIM Bank in the development and control of
international banking business in India.

YRA H SR SihT IR & o qer Ha=0r | ufesry s s gt o1 qaretiemeTs
oA T |
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2. State the significance of HRM in an organization and explain any HR Model.

Tl et § U9 AR UH & Hewd & Sooid HiW qor fHdl U9 IR Hied &l anen
HIfT |

OR / 3gar

Bring out the fundamental issues that need to be addressed in Export Marketing.
Tt forqum & fete 57 gerge et W e T ST =nfew sHeR faaron i |
OR / 3gat

Does mergers lead to increase in a firm’s value ? What financial considerations
should a firm keep in view while acquiring a target firm ?

1 foer & & o W Il & 2 U Al HH ol STTUR0T S THF Uk H i {6 foiar
AT T & H AT 16T 2

OR / &¥an

Discuss the latest exchange and trade control guidelines that are applicable to the
exporters and importers.

Tt shatal T T Harel W AN gl aTel Ad-ay [af-mg 71 SR FEEr g e
S TereraT it |
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SECTION - 11
gug -1

Note : This section contains three (3) questions from each of the electives/specializations.
The candidate has to choose only one elective/specialization and answer all the
three questions contained therein. Each question carries fifteen (15) marks and is to
be answered in about three hundred (300) words. (3 x 15 = 45 Marks)

AlT: I@ @US § U Ufed T/ favedr § diF (3) U9 & | 3nell @i thael U Ui
TohTS/FOIRIOTTe bl e ST o A= U9l % ST 34 € | Uik U9 U= (15) 37hi 1 & o
SHeHT IO ST A AT (300) T5T T TR & | (3 % 15 = 45 3i®)

Elective - I / fasea — I
3. Enumerate the steps in disciplinary enquiry.

SRS ST § Ffed =Rol 1 IR iy |

4. Explain the training methods that address the issues connected with ‘Interpersonal
relationships.’

‘AR Tl © SIS HET ol Gt e et WToTeTor fofem i smear Sify |
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What is job evaluation ? Explain the methods of job evaluation.
T Yoo FT & 2 1 YodTeh i [Tl bl SARAT HifTy |
OR / 3gat
Elective — IT / fasea — 11

How has the Internet changed the way marketers use and practice customer
relationship management ?

e A [0 TR 9 faqumeshaietl 5RT UG o1 Seed SUHIGT Gy UIEH o alie
Rt foa & 2

What are the various research approaches that are put to use by marketing researchers
in collection of the primary data ?

TTIHe 32T % TUE ¥ TOUuT o &3 o SMeehdl T AT 978 SYTTHT S 3T € 2

What work is performed by marketing channels ?

foquE <ol T 9 ¥ S 6T 5§ 2

OR / 3rat
Elective — ITI / faaea — 11T

What are the critical factors to be observed while making replacement investment
decision and capital investment decision under capital rationing ?

el W & 3T 91T 2

What is the objective of profit maximization pool ? How does it maximize value of a
firm ?

Tiifthe AfRAATESISM JoT &l 3299 3T € ? Ueh TH i Todal § I¢ 8 Hedq gig il & 2

Discuss the main features of financial futures. How is currency futures different from
stock index futures ?

foia wEd =t wE fafredret & foeem ST | i o WEd 9w JEd Y
bR f=T & 2
OR / 3t¥at
Elective — IV / fasea — IV

Discuss the role of ECGC of India and how it supports export financing to help
increase exports from the country.

RA o T G ST A e 1 foeae ST a9 a8 adersu i st 391 | e @ ae
T I8 59 TR FaTa & farey aioor o6t e ue e § 2

Discuss important provisions of FEMA.

“HAT % HewaqUT TSI 1 faaem e |
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5. Write brief note on the following :
(a) Post-shipment finance

(b)  Global Depository Receipts
FAfeRaa W i Tt fafay

(@) U viTH wEA
@ T feditsed Raey
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SECTION - I1I
Qug - II1

Note : This section contains nine (9) questions of ten (10) marks each, to be answered in

about fifty (50) words. ‘ ‘ 9x10=90 Marks)‘
AT TEEUS A TH-TH (10-10) 37h o AT (9) T & | Udh YT T ST W U= (50) il
T et § | (9 x 10 = 90 i)
6. Why do most firms produce multiple products ? Briefly explain the condition for

profit maximization for a multiple product firm.
3T T TEeT (3P T o) STUTET Sl ScATE T il & 2 Ueh agel SISk B & [
Tk § Teqy g @i feifqar s e S |
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7. Which of the theories of motivation are more related to knowledge workers in
organizations ? Explain three of them.
ARTROT & ®F F T95Ta FeAl § FEhHAl 9 e Farad € 2 TH 9 dF & ane
HITT |
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8. Explain three modern methods of training.

TRTeTOT Sl i ey fafeat @ e HifT |

9. How is a firm valued under market value approach ?

ISR o SNFTH & URued § U FY Sl Godich g {ohal ST € 2
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10. What do you mean by the term ‘Brand Equity’ ?
Fie el g | ST 1 G € 2
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11. What do you understand by the term production planning ? What are the steps
associated with production planning and control ?

Iqe ST ug @ ST o GuErd € 2 iR e aen FEser § e o s 9 E 2

12.  The chances that doctor A will diagnose a disease X correctly is 60%. The chances
that a patient will die by his treatment after correct diagnosis is 40% and the chance of
death by wrong diagnosis is 70%. A patient of doctor A, who had disease X, died.
What is the chance that his disease was diagnosed correctly ?

T A FNT SR X T el (8 6T ST o Ge1amT 60% o &idl € | 9el (5 % SWid
SYER fRT ST ATet AT bl G bl GHIEAT 40% T8Il & T TTeld (8 & STid 9og
TYIEAT 70% T Bl & | ST A % STOR § X SR § Ufgd U WIS ot gog & T8 |
3T FERT & el 8 il FeraT fhat § 2
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13. “Strategic analysis swings from external focus to internal focus or vice-versa.”
Discuss.

“TIATRE faeeiooT ST hafag | 3R hafag & st el AN Hafeg § e
HE(Ig o A et & |7 fodee St |
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14. “Ethical choices are moral choices.” Comment.

“Fifq G Tereheq Afaes faered gld & 1 femolt shifsTw |
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SECTION -1V
gug -1V

Note : This section contains five (5) questions of five (§) marks each based on the following

e

passage. Each question should be answered in about thirty (30) words.
(5 x 5 =25 Marks)

T4 @Ue | (Afeiad uiesg oX el uie (5) U9 § | I U9 H1 3T oI 91 (30)
IIET T SR & | Uedsh U9 U (5) 37l HT & | (5 % 5 = 25 3F®)

In the red oceans, industry boundaries are defined and accepted and the
competitive rules of the game are known. Blue oceans, in contrast, are defined by
untapped market space, demand creation and the opportunity for highly profitable
growth. It will always be important to swim successfully in the red ocean by out
competing rivals. Red oceans will always matter and will always be a fact of business
life. But with supply exceeding demand in more industries, competing for a share in
contracting markets, while necessary, will not be sufficient to sustain high
performance. Companies need to go beyond competing. To seize new profit and
growth opportunities, they also need to create blue oceans. Unfortunately, blue oceans
are largely uncharted. The dominant focus of strategy work over the past twenty-five
years has been on competition based red ocean strategies. The result has been a fairly
good understanding of how to compete skillfully in red waters, from analysing the
underlying economic structure of an existing industry, to choosing a strategic position
of low cost or differentiation or focus, to benchmarking the competition.

AT HETATRT %1 HehoT T § SURT-FHETST Sl TR qe Widha o STar & aen
IR % Ufeeeicqe FamT [ ATel HelamRl @t foeim-qemT | et TeTarR el ST &
SRed ISTR-TIE, WT-goi de7 31 oug foehra & gRT uRkenfya forar sTrar & | wfqeret 5
Tiagisal  USTE FX AT HeTTR | oRTehl T 3Fedd Hewdqul & | Ael Wt Jad &
HETIqUl qAT SR STe 1 ARAThdl o+ &, TR Gpasiiet SSIR § 310 feedm ST
TG & UiaeqeT | 3 SET § 6T & S | 31U Yfd AT T4 STEvaE €, W
oTEA @ 3=9 TRIFAT i S0 W & o I8 qard T8l g | foee ud gAs & qdiE
TR T WIEUT A & oI 3¢ Aot HeTIIRI i SeTa=T 1 R0 AT 80T | e,
el HRTANR SR STaad & W@ € | fuset wedig aut ¥ st awa @ ufaeret e
AT JeTdqT & ZedaqT ¥ Fatid Tra-faar & % | W & | 39 IRomeesy
3T AT ! HATS THe R g8 §, O, A FerRi § Hfaeqdt § 8 96 8§,
ot aamm SE | Sfdfled M e % [aeeiyor @ e T CINTd 3TeraT fordgienToT
3THAT I Sl FETACH (AT Sl T ! TS | h Ul Sl Jodish e & |
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15. What is Blue ocean strategy ?
et TETATR St SeTaT F41 € 2

16. Under what conditions blue ocean strategy is superior to red ocean strategy ?

fopt Tl & <ot HETATR 1 SHET=HT ATt FeTHIR ot SJeda-T § ST € 2
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17. What are the pitfalls in competitive strategy ?

AT TeTe SIETaHT o Hidl T & 2

18. Contrast between Red and Blue Ocean strategy.
AT TAT Hie! TETATR Sl SIEIAT ! AT HiTT |
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19. Discuss briefly the steps involved in the implementation of Blue Ocean strategy.

et HeTITR ol SFela T & {sharaa= | Hied =0t 1 faae= ST |
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